Smart Marketing

By Lynn H. Colwell
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Fropping an the newaletter
beandwagon, [ no wender.
Mewslebters are o fun, quick, b
fardalale way to Lalle 1o vaur
customiers, They shawease
your strengths, stmulate inter
el i your serviees and caber o
your customers’ needs, And
Usey'ne & grost advertizing ool
Mara'd Sjostram. owner
of The Plaat Mill, & nursery
in Post Fallz, I3, can testify
pir e ponwer af & groed
pewsletter. The spring iesuc
of her publication, *Nursery
Mews,” imcheded a columa on
lalybugrs i the gasden,
along with a reminder of the
store’s upeoming badybug
sabes progeedion. Sjostrum's
phaone started ginging as
se0m s U newsletters hit
aren midlbhoxes, *Those calls
wiere Lhie bginmning of & swe-

ceeaful campaign,” she says,
Jastie MeCluney, of Hills

Bz Lock & Safe in Garden

Crronvee, CAL 12 2 BeBever, 1oo.

| Her stone's mewsletler,

“Keymobez,” pets 10 times the
respomnse of its Yellow Pages
arl. “We et tos of refesrals
with every saue” she says.

Mewrsletbers can aleo e the
sty of ponr s keting ef
farts, Here's why:

J Mewslellers are bnex-
pemsive fo produce,
Newslellers don'l nead 19 ba
FURr=Cur dxiravagasss 1o
ik it pasilive ImprEssian,
Deskbap publishing bas
shashed the costof pro<ucing

| professienalleoking newslel-

fers o match thie budget af 2k

mis] any business,

. Newsletiers personal-
ime your business. A
mewsketler provides the per

| somal rouch and exira sendce

people crave, Loag after cus
tomers leave the premizes, a
newsletter conlinues o

| stremgthen the relationship,

J Newsletters nre an of-

- feetivie, but subtle, sales

ool A gocd newsletter will
fire up customers abous your
peeduct or service, so they
Became eaper buvers,

Maka A Plan

Puldishing a newsletier iz
ik laumeling o busines=, i
glarta with & plan, Youll need
la consider the fallowing:

A NEWSLETTER
CAN Boost YOUR
BUSINESS. HERE'S HOw
T0O GET STARTED.



. Target Andience: Tha
mare you know abaut yoar
customers, the better, Die-
pending on your business, de-
reagraghics that could affect
vaur newsletter includ e agre,
=0, education, marital status,
living quarters. shopping
hakits, children, ocoupstion,
language and ethnicity.

JStandard celumns:

i of continuity and =ab-
stance and help ensure that

cuslomers laok farward o ew-
ery igsue [deas include cus-
fomer ar amplayes profiles,
womonal L ing, service and
prochact apslates, cilendas of
sy, -:|_'|||.1::I=||,‘:-1|F=.:|.||l:| an-
swers, and arlicles |:l_',I GO
nily leidiers.

J Format: Gl ideas by cal-
lectingr amd stadyigy ofber

| memwsletiers, Call i couphe of k-
Beputar columns create a feel- |

il prinlers amil reduesh s
s, ar asloother busneses
far copies ol heir newslebers.

Money-Saving Tips

W\ hen you're getting bids, let printars, mall houses and
realancars know thal cost ls a fecior. Outline your neads as
specifically as possibla. Know the size of your newslatiar, how
miany coples wou'll prnt, how ofien you'll prind, ow many col-
s yeu want, whether you'll provide camare-ready proods, the
turnarouend time you need and whether you nead collating.

W I yod meed help with layout or photographny, toy 8 high
sehool of college student. They work chesp in exchange for
sarmples bor their portiollos.

W Ak your suppliars i thend'll halp subsidize tha nawsletber.

W AL beast onece a year, purge your mailing list. 1§ youw mail
first class, undaliversd newsletters will b2 sutomatically re-
Fuarmeid 10 woud, 1 wou use bulks mail, Include an “address cor-
‘rection requasied” notation on the newslatar,

W Lok Tor ways to sawve on printing. Ask if you can use
Iefloves papses your printes punchasad for another job. If 2o,
wou'vie qob & bargain, Ask i your prinder offers “free color
cays.” Prinl on those days, and colorad Ink costs nothing.

M Laak Tor kew-cost of free ways 1o get your nawslatiar in
custamers hands, Incheds newsbattars with imaices. Keep &
slack by th cash registes, and get in the habit of asking cus-
farmaes il thoy'we $ean this month's [szue. Dellver the
ndvarslatler wilh oadars. Canmry a supply 1o hand out &t mest-
ngys, Ask othor business cwners 1o keep a supply of your
rerlatlnrs in their stores, and offer 1o do the same for them.
IF e Wi i rrsiadl ey, sk Do oL cam sort your msdl to
Bk achantage of e lowas! rabes.

B Think barer. Youwr printar, for Instance, may be willing
by supply paper for fres in exchangs for a product or 2ar-
wicer yol i,

S Tone: Venar swelienca will
cletermime The lame of ¥
newsletler, For example,
Cathy Leer, vamer of Family
Phiysical Theripy Services in
| Bedford, NH, decided on o
| conservabive, prafessicnal

o far her nessketber, “The
Able Body.” The publication is
distribued fo phesicians whi
| refer patients o her, “0ur
| praal,” she says, “is G show e
doctors that we know what
wirTe doing.”

NEWSLETTERS FIRE Up

CUsTOMERS ABOUT YOUR
ProDUCT OR SERVICE.

(i the othes hand, Con-
stantine Pergantiz, owner of
Mite Litez, a Potomae, M,
leghiing design compary,
prefess a chatty, cazual tone in
“Mite Libes Mews." The
mewabetter careens fram car-
Lawness Ty ipeclates on the bas-
ketlall team his husiness
spnsers. Every asticle
soinels ag i 1t were written to
Pergantis' best pals,

J Publicatica Schedule:
11 yon're thinking abeat pub-



lishing every montl, reconsid-
e, Yo may et overshelmed.
1% safer o slast all -:||:a1r|-e:|".;-.'.

Expect o spened between
18kl B brars cm el 155,
Tht Rirmes 15 desegted nal -:|.'||:.-'
o wrikinge, edilings, progding
sl laying: ouf, bl alsa 10 o
ingr up wath icleas for slomes, m-
lerviewing or researching, Lak-
ingr phetns or securng her
art wark, warking willy a1 -
e amd miiling,

A every sleg will taks
At least bwive as long as you ex
et Biefare wou buikl your

|t lime, Bills Lo wersdars such

5 wrikers, the prinfer and the
il homese for eslimnales on
by Doangr et woarks will ke,
S Copyright restriciioms:
I woen wamt ba e o carloon or
arlicli= thall wiis |:-'.||1|i:q."|-.-:| g
whers, wrikis for Ermssan 4
reprnelaee ik U use non-capy-

| peaders than Black and white. I |

righted material and <lip art
found in =oftware catalogmes
or art hooks.

Got On The “Best Read™ List
After all vour hard wark;,
vl don’t want your newsletter
toomed lost in the meass of juni
mail. Here's how to grab amd

heald readers:

J Facus on vour readers.
To build a Lozl readership,
keep your customers’ noeds
and want= in mind. Include
cliprand-save checklists, such
a5 “Answers to the 5ix Most
Common Questions Oor Cus-
tarers Ask Us.” Sumgest timee-
0 IMOREy-=EVing ways 10 use
yaier prodiet or service. Offer
freclies.

Perpantis' "Mite Lites
Mews" for example, lists re-
hates the electric company of
fers o businesses that eonvert
tir fliwarescent lamps and fis-
tures. After rezding the
newaledter, many readers call
Pergantis ta upr.:l‘a.dl: their
Hyhting systens.

S Constantly aweaitor
reacler respoanse, Surey
readers eveny few issucs with
questions, such as “What arti-
cle was mnat helpdiel in this is-
saie” aind “Whet article topics
warald youl ke us o write
bt

J Beep copy shoet. [
yiur newsletter s jamemed
witl eogry, customers are lke-
Iy e g Bt it s *pead later”
pale. Grivess wlien it gets read?
Fislloow MeCluney’s example.
Her “Mursery Mews" packs 11
lsrtal kgt uzedul arficles in one
arud 2 lsalf pages.

S Uz colar -a‘.'.ﬁ.n}fu]t‘;'.
Codar attracts and keeps more

e g only alfard o wse one
colre, miake sure it's easy
raril s b zweare of how phe
Lz witl] ||.'|.'|||'b-c|l.||'.‘|:.

J Use phatos, graphics
ancl charts, Bul stay away

from baring: hesadssusl-shealkes
sholz Instessl, show selaoed,
heappy peapke dofng comelling,
In gromp phodos, svaid lining
CYETRITE 1 T R,

S Reep it clean, Avead ol

| eobar ar pinked famer tiad

might alfeml. In [, when il
coans o humar, i85 hesl 1o
hirve several peaple check il
ook B it Iripes you up,

o Mail Arst cliess, Julie
McCluney searchas lorthe

Business95 Action

Books and Publications

mast colorfi] stamps she can
fil. “The stamps make our
rewabelter stand ot from junk
il sl says. The extra cost
also ensures that the newsled-
ter arcives in a few days versus
a ooupde of weeks with bulk

riil

.|'._}'r|.l| Hiclmer Codwell 45 @ Pozt
Fails, JD, freplanee sewiter and
nerasleflar pbilisker

B Newelatfor Soureabook, by Mark Beach (Morh Light
Prass. S26.99). is the book o lurm 1o lor insgeation. it's
packad with samgdes, from Dudsel-conscious, bwo-color
jobs bo four-cobor shnners, 05 a great book if you have no
ik what yvou wanl your newsielier o book ke, Call [200)
EED-0Ga3,

B Eciiting Your Mewstatlor, by Mark Besch (Morth Light
Press, $22.84), is like A coursd in nevsiadler production.
It's an excallant staring poink for the novice, Call (BOD)
BEA-0GED,

B Marketing With Newsieliers, by Elaine Floyd
[Mewslater Begourcs, B24.05), axplaing how toaat &
budget, save monay and survey readens. Call (800) 264-
G305,

B 107 Ways o Save Monay on Mawsiatiers, by Polly
Pattizon (Menwsletbor Resounces, 37.85), is filled with bps
bo hedp you pul out a newslelter on a budget. Everything
from choosing the best paper Lo gelling & deal on malling
ig included. Gall {200) 264-5305,

W Newslailar News & Resouncaes (MNewsiallar Re-
sourcas, F2E55 o pwaar] B @ quartedy newsletter with
idaas and informadion an eriling, desicn, prodecihoen amd
dasktop publishing. Call (800) 264-G308,

Primters:
B The Newsleter Fublishers Association has a list of .
recormmendead pranters, Call (709) 527F-2535.

Howslottor Sominars

B The Mevshiter Faciaory hokds natonwide seminars
on newsketber design, production and editing. Call (300)
ZE6-5543 Tor location and dakes.



